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Company Overview: In business and profitable since 1997, Erin Adams 
Design specializes in the design and creation of high-end custom glass mosaic 
tile products. Erin Adams Design plans rapid expansion into the creation and 
manufacture of ceramic tile products as well as mid-range wall and floor 
coverings for commercial and residential interiors, 
including LEED-compliant projects.  

Problem: Flooring and wall materials serve as the 
largest surface area in any building or home. With 
green building options encouraged and mandated 
in residential and commercial markets, there is an 
explosive need for sustainable tile covering options, 
according to industry experts.  Available products in 
the sustainable tile coverings market are standard 
designs, costly and difficult to install.  The green 
building market is desperate for new, innovative 
products that are easy to install, cost efficient and 
accessible.  
 
Solution: By expanding to become a leading 
producer of sustainable wall and floor tile coverings, 
Erin Adams Design will bridge the gap between the 
luxury market and the green building industry.   With 
innovative designs and a business model centered 
on customer service, ease of installation and 
unparalleled aesthetics, Erin Adams Design makes 
the luxury tile market accessible, interactive and 
convenient for the client.  

Business Model:  Bolstered by an intellectual 
property strategy that includes patents pending, 
trademarks, copyrights and the internationally 
known Erin Adams brand, Erin Adams Design will 
quickly scale to create and manufacture a platform 
of exclusive products sold to wall and floor tile 
distributors around the world.  

Marketing Opportunity: Three billion square 
feet of wall and floor coverings are sold each year, 
including glass mosaic tile, cast glass tile, ceramic 
tile and terrazzo tile.  Erin Adams Design estimates 
that the addressable high-end and mid-range segment of this market is about 30 
million square feet.  Of this number, the mid-range square footage for cast glass 
and terrazzo is about 25 million, with the balance comprising high-end markets 
in glass mosaic tile and ceramic tile.

Competitive Advantage: 
• Compelling brand consistency backed by 20 years of successful immersion in 
the wall and floor coverings market through a top distributor.
• Unique among competitors with a business model focused on artistic tile 
coverings that are easily installed.
• Intellectual property strategy unique within the industry sector.

Management Team: Erin Adams  (founder, CEO); Linnea Bonnacci (CFO); 
Christine Dexel (COO); Jane Herbert (chief branding officer); Kathleen Dallin 
(product design); To be announced (CTO).

Funding Request:  $4 million

Erin Adams Design, Inc.
Company Overview: Bluenergy Solarwind, Inc. manufactures the Solar-
wind™ turbine, a single device that simultaneously uses solar and wind energy 
to generate electricity on location.  Unique in the marketplace for its sculptural 
presence, the turbine is the first-of-its-kind hybrid for commercial, government 
and residential on-site generation. 

Problem: The U.S. faces dependence upon utility-
supplied electricity, accelerating energy rates 
and limited access to electricity generated from 
renewable resources. Businesses are focused on 
containing their energy costs while also addressing 
environmental concerns. Renewable energy solu-
tions that generate cost-effective energy on-site and 
provide a positive visual of corporate responsibility 
are in demand.
 
Solution: The Solarwind turbine generates 
electricity on-site for immediate use, storage or net-
metering into the grid.  Combining wind and solar 
generation in one device provides a small footprint, 
cost-effective generation cost and an expanded 
operating window for energy generation. 

Business Model:  Bluenergy Solarwind will manu-
facture the Solarwind turbine and distribute through 
a national network of established solar and small 
wind dealers in addition to direct sales. Bluenergy 
Solarwind will initially manufacture the turbine using 
third-party manufacturers, moving to its own manu-
facturing facility to expand globally with increased 
production volume and new product lines.

Marketing Opportunity: The U.S. solar and small 
wind markets are experiencing explosive growth. 
The American Wind Energy Association’s  Small 
Wind Turbine Market 2008 states the annual U.S. 
market growth for small wind is running between 
14-25 percent and the solar PV market continues at a 
rapid growth rate in excess of 50 percent.  

Competitive Advantage: Bluenergy Solarwind’s 
differentiators are the aesthetic beauty of the 
turbine, patent-protected technologies that provide 
high performance and reduced lifecycle costs and 
integrated on-site generation using available sun and wind in one device. The 
turbine resolves the critical issues of solar and small wind installations while 
combining off-the-shelf technologies for ease of manufacture.  

Management Team:  Joel Goldblatt (co-founder, CEO and president), co-
founder of Solaria Corporation, LightPath Technologies, and the Equal Access 
Foundation; Tim Vatuone (CFO) ,  CEO and founder Vertex Consulting, CFO for 
Advent Solar, Validity Sensors, Inc.,  Syntellect Inc. and Vivid Semiconductor; 
Diane Bardal (COO, VP sales and marketing), renewable energy/IT executive 
and consultant, project manager and executive sales for Fujitsu and IBM; 
Manuel Duran (manufacturing operations manager), project manager and 
engineer, RDC/SATOP, energy and real estate development.

Funding Request: $6 million Series A

Bluenergy Solarwind, Inc.

Joel Goldblatt

Investors:  Co-founders, 
11 seed investors

BLUENERGY SOLARWIND
3900 Paseo del Sol, A330
Santa Fe, NM 87507
505-474-3166
www.BluenergyUSA.com

In Attendance: 
Joel Goldblatt, Joel@ 
BluenergyUSA.com
Diane Bardal, Diane@
BluenergyUSA.com
Tim Vatuone, Tim@
BluenergyUSA.com    

Revenue Forecast:
2009:	 $     .1M
2010:	 $      5M
2011:	 $     13M
2012:	 $     26M
2013            $     53M

Erin Adams

ERIN ADAMS DESIGN
1204 4th Street NW
Albuquerque, NM 87102
(505) 352-1016
erinadamsdesign@msn.
com

In Attendance: 
Erin Adams, Founder, CEO
Jane Herbert, CBO
  
Revenue Forecast:
2009:	 $      1.9M
2010:	 $      3.3M
2011:	 $      5.5M
2012:	 $      9.7M
2013            $      17.9M
2014            $      30M


