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Company Overview:   Established in 2001, Airnet Group, Inc. is a robust 
integrator of numerous technologies providing customers with rapid, custom-
ized solutions meeting their business needs. Airnet is  a nationally recognized 
technology innovator focused on unique, superior data management. This 
includes data  hosting, storage, security, transportation, enrichment, analytics, 
and recovery thereof.

Capitalized 100 percent by the founder, the company 
secured key, high profile clients including the City of 
Chattanooga, National Republican Party, National 
Republican Congressional Committee, Olan Mills, 
Frost Cutlery, Coker Tire, McKee Foods and US 
XPRESS. 

As the company matured, specialization in high-
technology data centers, Broadcast Communica-
tions (email service providers) and data base enrich-
ment have become the focus and significant growth 
opportunity at attractive profit margins.  Airnet is a 
local, regional, national and international provider 
to a variety of markets for all services. The company 
has processed over 10 billion subscribed email 
marketing messages during the past three years.

Key accomplishments to date include, compounded 
anual growth of 87 percent; SGM growth of 10 per-
cent; EBITDA margin growth of three percent; and 
utility patent filing for smartCommunicator® v4.

Problem:   The market demands a fully integrated 
tool offering the delivery of prescribed messages, 
the capturing of valuable and relevant data, analyt-
ics creating useful feedback to the client that is 
scalable for the medium to enterprise sized clients. 

Solution:  The new generation of the nation-
ally award winning smartCommunicator® brings 
together modern communication mediums, turning 
messages into actions through the capturing and 
use of small to large amounts of valuable data. 
Airnet will take significant market share in the multi-
billion dollar email service provider (ESP) market. 
SmartCommunicator offers  a unique advantage in predictive analysis over our 
competitors.  Recurring revenues will be generated by architecting new and ex-
isting technologies, data enrichment and 21st century social networking trends 
exponentially increasing market opportunity for Airnet.   Data enrichment pres-
ents revenue opportunities for data mining, analytics, ad injection, and micro 
targeting to individuals and households using pull technology delivery methods 
such as IPTV.  Airnet is the only known ESP to successfully integrate all these 
facets into a single solution that can be sold in total or individually.

Competitive Advantage:  Prospective customers range from small busi-
nesses to enterprise-level organizations.  Airnet is uniquely able to process and 
manage lists exceeding 125 million with records exceeding 300 million. 

Management Team:   A seasoned group well experienced in all facets of the 
technical and business aspects of operating a profitable technology business.

Funding Request:  Airnet seeks $4.5 million to complete development of 
smartCommunicator v4, IP protection, sales, marketing and operational expan-
sion.

Airnet, Inc.
Company Overview:  Aldis is a sustainable energy company.  Aldis devel-
ops and commercializes an advanced vision processing software platform, 
GridSmart, which provides cost-efficient advanced infrastructure and conges-
tion managements and security solutions.

Problem:  Efficiency is the 5th fuel.  Traffic volume 
is increasing 20 times faster than the rate new 
roads are being built.  Because GridSmart™ tech-
nology provides data, outcomes and quantifiable 
results, the company is well positioned to become 
recognized as the premier cleantech solution in 
traffic safety and management.
 
Solution:  Aldis’ current proprietary products are 
the most cost effective, easy-to-install and energy 
efficient solutions in the industry.  Aldis’ GridSmart 
product line uses a low-cost, machine-vision, 
CMOS camera that tracks trucks, cars, bicycles 
and even people.  By using an ultra-wide angle lens 
coupled with proprietary software, Aldis provides a 
single camera solution where competing machine-
vision companies use multiple higher-cost cameras 
requiring complicated installation.  

Business Model:  Aldis’ quasi-commodity 
hardware is marketed and installed through an 
established distribution network, reducing support 
costs.  With a value proposition of a software-
based solution, GridSmart can be updated in 
the field, thereby providing recurring revenue 
opportunities for maintenance, upgrades, and new 
functionality.  This “appliance-type” model actually 
increases the average selling price over time, while 
empowering customers to easily implement techni-
cally advanced solutions.

Marketing Opportunity:   The 2009 market 
focus was the 350,000 traffic intersections in the 
United States, representing a total available market 
of $6.1 billion.  Since then, Aldis has moved into 
China, Australia, Canada and Brazil, opening an 
abundance of opportunity. 

Competitive Advantage:  Aldis products are 
built on a proprietary vision processing platform 
(GridSmart) leveraging a development partnership 
with Oak Ridge National Laboratory to create broad functionality that includes 
traffic management, security, congestion mitigation, data gathering and smart 
parking applications. 

Management Team:  Aldis was founded by Vig Sherrill and Bill Malkes, 
who are in their 4th technology-based venture together.  Previous company 
successes resulted in the mergers with Flextronics (NASDAQ:FLEX) and Sirit 
(TSX:SI).

Funding Request:  Aldis seeks to augment the current investor group in a 
$6.2 million expansion round.  Current investors are committed to their prorate 
share of the round, which is 50 percent, allowing a $3.1 million investment op-
portunity.  The company will use the proceeds to further leverage its platform 
technology in complementary applications and markets while establishing the 
Aldis brand of a world leader in energy efficiency in traffic management.

Aldis, Inc.

Jeff Averbeck

Year Founded:  2001
Employees:  25

Airnet
801 Broad Street, 
Suite 220
Chattanooga, TN 37402
423-664-7678
www.airnetgroup.com

In Attendance: 
Jeff Averbeck, CEO
Scott Rix, COO/CMO
Joe McCall, CFO

Revenue Projections:
2010 :               $         5.1M
2011:                $         8.5M
2012:                $        12M
2013 :               $        20M

Vig Sherrill

Year Founded:  2006
Employees: 12
Investors:  
Battelle Ventures
Meritus Ventures
IVP Fund

Aldis
702 So. Illinois Ave. 
Suite B101
Oak Ridge, TN 37830
865-482-2112
Bill@aldiscorp.com 
www.aldiscorp.com

In Attendance: 
Vig Sherrill, CEO
Bill Malkes, President

Revenue Forecast:
2010:	 $      4.3M
2011:	 $     16.4M
2012:	 $     28.5M
2013:	 $     46.9M
2014            $      65.5M


